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Sustainability 
Reporting Trends  
and Best Practices 

THE BEST FOR 2017 
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“As a practitioner, I have seen how sustainability reporting 
has helped clients discover ways to better meet the needs 
of their stakeholders and invigorate a company-wide 
commitment to purposeful business.” 

–  SHU YI CHU, SUSTAINABILITY MANAGER 
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Topics Covered 

Integrated 
Reporting 

Materiality/
Prioritization 

Supply and 
Value Chain 

Standardization  

Stakeholder 
Engagement 

Impact and 
Value Creation 

Smart 
Reporting 

Effective 
Storytelling 

Performance 
and Targets 
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UN Sustainable Development Goals TREND 

65% 
OF COMPANIES  

REPORT TO THE SDGs 
(2015: 34%) 

Source: TELUS 
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GRI Reporting TREND 

66% 
OF COMPANIES  

ARE IN ACCORDANCE  
WITH GRI G4 CORE 

(2015: 62%) 
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EDC 
Standardization – GRI Reporting 
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Materiality Illustrations TREND 

Source: Goldcorp 

69% 
OF COMPANIES  

ILLUSTRATE MATERIALITY 
(E.G. MATRIX) 

(2015: 52%) 
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Social Media and Blog TREND 

78% 
 
 
 

(2015: 75%) 

86% 
 
 
 

(2015: 79%) 

71% 
 
 
 

(2015: 72%) 

% OF COMPANIES WITH SOCIAL MEDIA ON THEIR WEB PAGE FOR SUSTAINABILITY UPDATES  

38% 
 
 
 

(2015: 32%) 
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Siemens 
Smart Reporting – User Experience and Sharing 
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Complementary Publications OBSERVATION 

Source: Schneider Electric 
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Dynamic Content OBSERVATION 

Source: Newmont 
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Honest Reporting  TREND 

Source: Volkswagen 

62% 
OF COMPANIES  

REPORT ON BOTH POSITIVE 
AND NEGATIVE IMPACTS 
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Stakeholder Testimonials  TREND 

Source: Novartis 

87% 
OF COMPANIES  

INCLUDE TESTIMONIALS IN 
THEIR REPORTING 

(2015: 74%) 
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Value Creation TREND 

Source: The Crown Estate 

63% 
OF COMPANIES  

DESCRIBE HOW THEY 
CREATE VALUE 

(2015: 43%) 
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Performance and Targets TREND 

Source: Fibria 

48% 
OF COMPANIES  

ARTICULATE LONG-TERM 
GOALS BEYOND 2020 

(2015: 52%) 
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Thank you 
For ongoing sustainability trends and insights, 
visit sustainability.worksdesign.com 
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