Sustainability
Reporting Trends
and Best Practices

THE BEST FOR 2017

“As a practitioner, | have seen how sustainability reporting
has helped clients discover ways to better meet the needs
of their stakeholders and invigorate a company-wide
commitment to purposeful business.”

- SHU YI CHU, SUSTAINABILITY MANAGER
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UN Sustainable Development Goals

' 65.

OF COMPANIES
REPORT TO THE SDGs
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(2015: 34%)

Source: TELUS
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LLooking forward to 2020

Digital Economy Health Environment

140 #1 25%

Communities connected Technology leader in the primary Reduction in GHG
through PureFibre build healthcare ecosystem emissions

9 o 3 vl 13

Education Privacy & Trust Community

200K 7.5M $600M

Students engaged though the We Canadians reached through Donated to local
Give Where We Live school tour TELUS WISE charities
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GRI Reporting

Sustainability Reporting, Canada vs globally

Per publication years 2012-2016
O/ Globally Canada

OF COMPANIES :
ARE IN ACCORDANCE

WITH GRI G4 CORE "

(2015: 62%) ' :

Retrieved |9 September 20/
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Standardization — GRI Reporting

EDC

*/E_DC 2016 CORPORATE SOCIAL RESPONSIBILITY REPORT  HOME ~ DOWNLOADS  FRANGAIS ~ GRI@D  GLOSSARY@D) | FOLLOWUS @ v f &

TAKING ACCOUNTABILITY HELPING CANADIAN BUSINESSES SUCCEED SAFEGUARDING PEOPLE AND THE ENVIRONMENT

TAKING ACCOUNTABILITY ¥

ABOUT THIS REPORT | .

We are pleased to present EDC's 12th annual Corporate Social
Responsibility (CSR) report. This report provides an update to
our 2015 report, which was released later than usual (in
December 2016) as we took time to competitively select and
contract an external supplier to help improve our reporting.

64-20,64-21, G4-28.

REPORTING SCOPE AND BOUNDARY
This report covers our business activities for the 2016 calendar year at all
EDC operations across Canada and around the world with one exception:

+ Operational footprint data pertains to our Ottawa head office only, where
more than 90% of EDC's physical operations are concentrated, as measured
by square footage.
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ACTING RESPONSIBLY

YOUR FEEDBACK

Wed like to hear your thoughts on our
report through Twitter, Facebook,
Linkedin or directly via email to

csr-rse@edc.ca.

G4-3

Name of the organization

G4-3, G4-18, G4-19, G4-32




Materiality Illustrations

69,

OF COMPANIES
ILLUSTRATE MATERIALITY
(E.G. MATRIX)

(2015: 52%)

Source: Goldcorp
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INTERACTIVE MATERIALITY MATRIX

more information

CATEGORIES:
'STRATEGY AND GOVERNANCE

MATERIAL TOPICS
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AVERAGE IMPACT HIGH IMPACT

INFLUENCE ON BUSINESS

WASTE AND HAZARDOUS
MATERIAL MANAGEMENT

Manag

EMPLOYEES

SOCIALLY RESPONSIBLE INVESTORS

NON-PROFIT ORGANIZATIONS

INDUSTRY ASSOCIATIONS

INDIGENOUS GROUPS AND COMMUNITY MEMBERS

GOVERNMENT




T
Social Media and Blog

% OF COMPANIES WITH SOCIAL MEDIA ON THEIR WEB PAGE FOR SUSTAINABILITY UPDATES
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(2015: 75%) (2015: 79%) (2015: 72%) (2015: 32%)
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Smart Reporting — User Experience and Sharing

Siemens

SIEMENS = °
Ingensy for e

SIEMENS .
Leading the way — featured stories and
customer references -«

dynanicenergy mix el source o

What's trending on the Siemens web? o st

e, andnvestors

CISUCHIN ast 24 hours For tis esson

for
i snce togenerste more RO and b beter businsses cses,

Solutions in practice

Humidity and
temper-

he rference storiesbelow 10 se¢ how,

ature -
SIMARIS NS Building ...

Whitepa-
per: Investing
in success -

RSG2100 -
Industrial
Communi-

%

Danfysk offshore wind farm The power of big data Transform offshore wind

System -
Nobiity

Training for
Operation
NX Design personnel
Forum -

Siemens
PLM

Products & Services Company Contact Siemens
> Building Technologies > Press 5= Get in touch
> Drive Technology > Investor Relations

Change region
> Energy > Innovation
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OBSERVATION

&

BAROMETER

PLANET. Ihe Planet & Society barometer
SOCIETY  Our 2015 - 2017 detailed sustainability scorecard, as of Q4 2016

p 17
Objectives for 20

Start
01/2015

Our megatrends 2015 — 2020 and our targets 2015 — 2017 Overall score (out of 10) 3.00

omplementary Publications

Results
Q32016

7.65

Results
Q42016

8.48

Target
12/2017

910

\ P cLmare
A CIRCULAR

PLANET ECONOMY

4
4
4
>

10% energy savings
10% CO, savings from transportation

Toward zero waste to landfill for 100 industrial sites

100% of products in R&D designed with Schneider Electric ecoDesign Way™

5.9%
8.5%
91
46%

1% 2
1.2% 2

992
81.6%

10%
10%
100
100%

CLIMATE &
DEVELOPMENT

‘ (Sustainability offers)

PROFIT > ETHICS

75% of product revenue with Green Premium ecol.abel™

100% of new large customer projects with CO, impact quantification

120,000 tons of CO, avoided through maintenance, retrofit, and end-of-life services

X5 turnover of Access to Energy program to promote development for underprivileged people
100% of our recommended suppliers embrace ISO 26000 guidelines

All our entities pass our internal Ethics & Responsibility assessment

66.3%
83,485
x3.3
72%
79%

74.8% 2
16% 2
101,508 2
x21' 3

82.3%
93.4% 2

5%
100%
120,000
x5
100%
100%

> HEALTH
& EQUITY

PEOPLE > DEVELOPMENT

VYV VVVV || vVVVVYVVY

30% reduction in the Medical Incident Rate (MIR) -
One-day training for every employee every year 79%
64% scored in our Employee Engagement Index 61%
85% of employees work in countries with Schneider Electric gender pay equity plan

150,000 underprivileged people trained in energy management 73,339
1,300 missions within Schneider Electric Teachers NGO 460

37%
83%
63%
57%
119,140
1,203

33% 3
2% 2
64% 2
5% 2

123,839 2

1,065 3

30%
85%
64%
85%
150,000
1,300

Source: Schneider Electric
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OBSERVATION

Source: Newmont

THE WORKS DESIGN

Dynamic Content

NEWMONT.

LIFECYCLE OF A MINE
ALL OPERATING NEWMONT MINES PASS
THROUGH SIX STAGES DURING THEIR LIFETIME.

PLORATION s 0 PRODUCTION
'AND DESIG!

From the discovery of buried minerals to reclaiming land after mine, our operatior

an 30 years or even longer. This means we may conduct business in or near a community for decades, and even
generations. Throughout that time, Newmont's c¢ Iues - safety, integrity, sustainability, responsibility and

y, s

inclusion - give guidance to the actions of our employees and partners to ensure that we create value and improve

lives through sustainable and responsible mining

Before pursuing any new opportunity, we rigorously evaluate the geologic, biological, social, political, financial,

infrastructure and cultural landscape in order to determine the viability and value of a project.

Our Global Supply Chain group plays a critical strategic and governance role throughout the life of a mine,
ensuring that our network of local and global partners meet strict environmental, social, safety and ethical criteria

to supply their goods and services in a manner that aligns with our vision and values

We also proactively maintain our property, facilities and equipment at each stage of the lifecycle to ensure that our
operations are safe, efficient and responsible. Properly managing and maintaining these mobile and fixed assets

ensures that our business runs effectively and according to plan.

Follow along as we take a look at what happens throughout the life of a Newmont mine.

©
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Honest Reporting

62

OF COMPANIES
REPORT ON BOTH POSITIVE
AND NEGATIVE IMPACTS

Source: Volkswagen
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VOLKSWAGEN

AKTIENGESELLSCHAFT

Home Group Strategy Economy People Environment Factsand Figures Brands Regions CSRProjects  DE

Home > Strategy > Diesel Crisis

Diesel Crisis. A Status Report

To our Stakeholders

Volkswagen does not tolerate any breaches of the law or other wrongdoing. We deeply regret the behavior that gave rise to the diesel
crisis. Such misconduct runs contrary to all the values that Volkswagen stands for. We have taken significant steps to strengthen
bility, extend transp. y and prevent something like this from ever happening again.

The trust of our c s, our , partners, employees and the general public is our most important asset. The Group has

substantially elevated its commitment to working ethically and with integrity. Volkswagen can and will set an example in the years
ahead as to how a large, global company embodies and takes its social responsibility seriously.

Chronicle

Janaa, 2017
Statements
#Aug 26, 2016 of Fact
Jun16,2016 (USdealers by DO Jan 30,2017/




Stakeholder Testimonials

& % b o'l
L5 1/ Syranrefugees ponderan
N\ uncertainfuture: Zakiya,

wilhher son Waleed, age {0,
n

intheir makeshift home.

Access to healthcare

OF COMPANIES Y.
INCLUDE TESTIMONIALS IN e R L e
THEIR REPORTING e e e
(2015: 74%) e eiene or poopis g or e s Thachegomaters
in these companies are driving sustainable business models forward and,

like the international advocates for access to medicine, increasingly
demanding affordable prices and real impact”

Jayasree K. lyer, Executive Director, Access to Medicine Foundation

Source: Novartis
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Value Creation

03

OF COMPANIES
DESCRIBE HOW THEY
CREATE VALUE
(2015: 43%)

Source: The Crown Estate
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S
k4
at we do

We actively manage our portfolios through
four principal activities.

Investment management

We buy and sell assets in line with our investment
strategy, with a focus on our chosen seclors where
we can outperform the market through our expertise
and critical mass.

Development management

We plan, construct, develop and refurbish to create
successful places where our customers and communities
can thrive.

Asset management

We actively manage our assets, working closely with our
customers to help achieve their business objectives while,
at the same time, increasing the value of our portfolio.

Property management

We enhance our investment, development and asset
management activities with effective property management
1o ensure we address the needs of our customers, partners
and communities.

We access capital to invest in our portfolio:
via strategic partnerships and the sale of non-core
or ex-growth assets.

What we rely on

We draw upon six capitals in the management
of our business model

The value we create l

Beyond meeting our income and total return targets
we also consider the wider value we deliver against
each capital.

Financial resources
% Financial capability to run our business

£328.8m S —

in net revenue profit

Physical resources
@ Property, plant and equipment we own and use

Year-on-year increase
in total property value

Natural resources
o The natural resources that we manage and use

100%
Operational waste
diverted from landfil

Our people
The skills and experience of our employees

949
Employees ‘Proud to work
for The Crown Estate’

18 hour
Average training
per employee p.a.

Our networks
Our relationships with stakeholders
including customers, partners and communities

-
Our know-how
a Our collective expertise and processes

£2bn
Funds managed on behalf of our
strategic joint venture partners

8 Reinvestment into the business Our contribution to Treasury

Our annual net revenue profit is paid to Treasury.

.6b
Generated for Treasury in last ten years.




Performance and Targets

48,

OF COMPANIES
ARTICULATE LONG-TERM
GOALS BEYOND 2020
(2015: 52%)

Source: Fibria
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Solcil= ) = X =
Protect
biodiversity

GOAL

Promote the
environmental restoration
of 40,000 hectares of
own areas between

2012 and 20253




Thank you

For ongoing sustainability trends and insights,
visit sustainability.worksdesign.com
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