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It's Showtime!

The sustainability communications landscape is always changing. We know that you don't
always have the time to stay on top of it — but we do. We love it, we live it, and in this summary
we have identified what you need to know as you build your reporting program for 2021.

OUR SAMPLE: 10 SECTORS

The what, where and how of sustainability reporting tells us a story. In ways both big
and small, the companies in our sample are taking steps to frame sustainability as

material to investor decision making.
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7 CORE RESEARCH TOPICS

To consider the importance of reporting from a board perspective, our
research team analyzed their findings through seven distinct topic lenses.
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DIGITAL FRAMEWORKS TARGETS AND
STRATEGIES PERFORMANCE



AUDIENCES MATTER

Don't forget about your audience. A “report”
remains important, but incorporating websites,
creating engaging videos, and developing a
solid social media campaign to complement it
is the new way to drive wider attention.

REPORTS ARE BECOMING SHORTER

As the years pass, reports are becoming shorter
and shorter. Several companies are choosing to
use infographics and external links to websites
and related publications to convey their
message without increasing their word count.
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TOPIC-SPECIFIC OUTREACH

Companies are beginning to extract specific
information from their full report to reflect
on areas that are of genuine interest. These
bite-sized summaries are a great way to
communicate with different audiences and
expand your reach.

INTEGRATION IS HAPPENING

Integration is here and everyone is jumping on
board. Companies are beginning to integrate
their reporting as a single annual report or even
as a suite of assets to inform key audiences.

On Trend with Wesley Gee

With over ten years of sustainability trends research, we've seen the momentum
shift from random acts and one-size reporting to those that better connect to key
audiences and how they create value. Here are a few insights from this year’s trends
research and where we see the sustainability landscape shifting:

STANDARDS MATTER

Standards still matter in reporting. While
some frameworks converge, it is important
to align with more than one (or two)
standards in your reporting.

SHOWING COMMITMENT

Audiences want to see commitment and
companies are showing it through discussing
impact, value creation, resilience and a net
zero vision — with data and a storyline.

ABOUT OUR METHODOLOGY

Our team reviews primary sustainability
publications (including integrated reports)
along with sustainability-focused content
available on each company’s corporate website
and social media channels. We track activities
against content- and design-related metrics such
as materiality, frameworks and format, and log
our findings into a database, so that we can
identify trends and commonalities over time.

IN FULL TRANSPARENCY

Our primary goal is to identify and highlight the
very best practices. Consequently, we highlight
reports we did not design to draw attention to
excellence on the part of reporting companies
(and their suppliers, when that applies). We also
highlight work we consulted, which is marked
with the following icon:
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Purpose and Leadership

Companies with vision embed sustainability in their leadership,
messaging and public disclosures — ensuring key priorities are in
focus and the purpose, strategy and reporting are magnified.
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COMPANIES WITH A
REPORT THEME ALIGNED
WITH THEIR PURPOSE
(2020: 19%, 2019: 19%)
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CAPITAL POWER

2020 Integrated Report

Capital Power includes a discussion between the CSO and CFO in a Q&A format,
outlining how they are embedding sustainability into strategy and decision making.

Our business model

Hay retources Business undts Core acthvities Portly outsourced octivities Value created
Developed with Finandol copitol Davelop Construct Operate Gwm Soclety )
. Wa fnonc Wa addrais profound 1otk
Works Design through etal chollenges by devel:
’ Ottihore Develop offshare Construct offshare Operate and maintoin Raite copital through C
Copitol employed 83%  wind forms. wind farms. offzhore wind farms partrerships ond PG Qradn, NOspanciant,

A Discussion with Our Chief Sustainability Officer
and Chief anclal Officer

Embedding uziuinabitity into Strateqy snd Decislon Making

Prosbsent, Finance & Chis!

Chirl Susiainabity Cificer
Bansra Masking, Benier Wise
Fenancial Hificer

How has sustainability improved long-term
decimion making 81 Capital PowesT

How is Capital Power integrating sustainability
Inilo A8 businessT

Sustainability Reporting Trends: Get Ready for 2022

How have investons reacted ?
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Annual Report 2020
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Orsted shares how it creates value through its business model and identifies key resources

used, the business units and core activities relied on, and the way in which value is created

for customers, society, employees and shareholders.

onvd ecorem

Curtomers

"Wha fulfil our customerns”
energy needs through green,
nnavative, and efficent
energy tolutions

Emplayess
W ore commitied to
ereating o safe wedking
ernorormant where ol
our employes:
perform, and ¢

Shoreholders
W create value for our




ATTENTION: Whether you want to hear it or not, engaging with
the stakeholders who matter most puts companies in a position
to better understand, respond to, and plan a future around the
issues that matter most.

84% 70% 69% 63% 63%
GHG AND ETHICS AND DIVERSITY, EQUITY SUPPLY/VALUE HEALTH
CLIMATE GOVERNANCE AND INCLUSION CHAIN AND SAFETY
CHANGE
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ERICSSON

Sustainability and Corporate Responsibility Report 2020

Ericsson visually depicts its stakeholder engagement model and highlights its key
stakeholders, how they're engaged, the key topics raised and how the organization has
and intends to create value for them.

1 e ]

Stakeholder engagement

Ericsson's approach to stakeholder angoage Some of the topics oddeessed in 2020 inchsde  and participation in industry associations
i ddery’  hurman rights, anti-comupt Argtherimy vod e receiving
enpectlion, neguinerne C and well-being. respor e ci rough joint ressanch
This prewices insights ino riaks oo well o3 action, enstgy performance, digital inchision
Ercason encoges with ity and susinabie drvelopment. Stokeholder Rveroges its sockol medio outreach to-extend
mguing brson sdnine engogement brkes, o varety of forma such oy the romeersstion ond bear from e public
and emeiging dltmmas. It propicts, advacocy, MEEtings, survers

Stakeholder engagementsin 2020

Stakeholders Sustainability-focused engagements Value created

Friwan's surgens ard weves
o el 3 meningbl srameras

ver et ingn, 0P EngageTent
asenmens

Engpement apgurach

Snhtuskder | w1 g teon,
et ared concers Aratra. Sttt maieme

Sustainability Reporting Trends: Get Ready for 2022

Strategic framework

STRATEGIC PILLARS

TIER 1 TORICSE

Innovating
for better
products

Product health
impacts

heeess to smake-free
products

TIER 2 TOPICE

Product addicthveness

Prochect refiability

Operating
with
Transforming excellence
fora
sustainable
smoke-free
future

STEPA

Building and validating our sustainability materiality matrix

Tl 1 TOMEE

Responsible marketing
and wales practices

Sustainable supply
chain management

Respeect for human rights

Socioeconomic
well-being of tobacco-
farming communaties

Health, satety, and

well-breing at work

Climate protection
Littering prevention

Preduct eca-design

and circularity

| Responsible and
transparent RED
peivacy and protection

integrity
it tobacco trade prevention

Resparibie advocacy

Fair fiscal practices

Fair working conditions
Cammainty sgipan

Diverse and inclusive working
Ervironment

Talent attraction. retention,
and employability

Forest conservation
Biodiversity

Water stewardship
Waste reduction

PHILIP MORRIS INTERNATIONAL
Sustainability Materiality Report

PMI presented more than the traditional matrix, mapping material topics to its strategic pillars
and including arrows to indicate how the importance of topics has changed over time.



Frameworks

Companies that understand sustainability standards will embrace those
that will improve their management, measurement and target setting,
while enhancing disclosure. Adapting to new frameworks can be
challenging, but can help any company achieve a solid structure.

85% 72%

COMPANIES ALIGNED COMPANIES INCLUDING
WITH GRI STANDARDS A TCFD INDEX
(2020: 85%, 2018: 84%) (2020: 64%, 2019: 28%)

65% 23+

COMPANIES REPORTING COMPANIES ALIGNING TO
TO THE SASB STANDARDS SPECIFIC SDG TARGETS
(2020: 26%, 2019: 17%) (2020: 32%, 2019: 27%)
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BMO

2020 Sustainability Report

BMO maps its contribution to the SDGs at the target level with examples of

commitments and progress on both the break pages and within the SDG index.
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Sustainable Development Goals
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DERWENT LONDON

Responsibility Report 2020

Derwent London highlights and maps climate change risks through
scenario analysis and physical risk assessment, and includes a graph
that marks projections based on several policies and targets.



Targets and Performance

When it comes to disclosing ESG performance, the expectation for
companies today is to present ambitious and impact-orientated

targets. Gone are the days of inching towards the end of the
platform, one toe at a time.

62%

COMPANIES REPORTING
PERFORMANCE TO TARGETS
USING A SCORECARD

(2020: 29%, 2018: 18%)

587

COMPANIES WITH A
FORMAL NET ZERO
COMMITMENT OR TARGET
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MAERSK

Sustainability Report 2020

Maersk took a unique route to address decarbonization on both the report microsite

Efficient and resilient operations
Beyond our business segments, opportunilies in our global eperatinns include Figure 5 - Our approoch to ochieving net-zero emissions in our of
investments in green buildings, energy efficiency and renewable energy.
Reducing carbon emissions and energy use it foundational to any corperate
environmental program and an expectation of any organization that is taking
oction on climate change. This is why, in 2007, we become carbon neutral and
committed to achieving net-zero carbon emissions in our global eperations
annually. We accomplish this through energy and emissions reduction 62%
programs in our property network, information technology (IT) infrastructure, 60%

and by sourcing renewable energy credits (RECS) and high quality carben
offsets bo account for emissions we connot eliminate. Dur approach te
achieving neb-zeno emissions in our operalions is oullined in Figure 5. Our
priority is focused on operational efficiency and increasing the omount of 9%

renewable energy sourced and produced. As we scale our sourcing of 20%

renewable electricity and improve our operotional efficiency, we aim to be less 29%

reliant on corbon offsets over time, but understand the need for carbon offsets 15-20%
inthe short-term for activities such as heating fuel and business trowel. %

and report PDF. Maersk showcased how its decarbonization commitments align with its

100%

2030 emissions reduction and 2050 net zero commitments, including steps to reduce

B0%

emissions across operations.
97%

'cé'a datiga
Baseline Current Target
Year 20018 Year 20207 Year 2025

Reducing the emissions associated with our operations has been a focus for
us for aver a decade, and we continue to make progress; we had a 36%
reduction in GHG emissions in 2020 over our 2018 baseline (see Figure 6 on T il its
page 28), partiolly due to the effects of the COVID-19 pandemic, through our Raiewable dt
own operational efficiency and green building design, ond on increase of 3% in [
the percentage of electricity sourced from renewable and non-emitting

electricity since 2018 (see Figure 7 on page 28]

Decarbonising
logistics — -

gl affic

emisskons and SUpROTt our CUSIOMENS i Qur progress in 2020 con be attributed to o number of factors:

decarbonise their supply chains.

® Globally electricity grids continue to decarbonize (o drop in emissions foctors reloted to electricity cons
* We purchosed renewable energy credits in corbon intense grids where we operate

= Wi rolied out new energy efficiency and Internet of Things (loT) projects

= We relocated our Europe, the Middle East and Africo (EMEA) headquarters ond London-based teams to 4

Our climate strategy: RBC Climate Blueprint
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and odvice

Figure 5 - Our approach to achieving net issions in our operati
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3 limate risk
management and
publish onmual TCFDx

disclosures o

b
acanaras anebyuleand
wireas beasing capateities

sart
Sustainability report 2020

= Bed-aere emissians i Reduce greeshouse letrease sursowriag !
& e s L oerphebal operatisns, gen eminticas by TO% slactricity from rerewabie
97% 30 Reduce emisSions oM pumeaity by20as and nas amilting soerres
Qur own operations 10 199% by 2025
50-60%
40%
9% 4 Speak up for smart
0% climate solutions
29% 520
L % Theough KB Tech for Natare™, L '
% 5 vest in technology 3 b gL D kiles
- T i to-address comple: el i e
Deca rbo n ISEItID n Baoseline Current Target emdronmental
Year 2018 Year 20207 Year 20257 challenges

Casban

Berrmatle

ity nsurced and produced

£y ond grees building devign

By 2330 he cromeacia

RBC

TCFD Report 2020

To showcase its climate strategy, RBC listed five strategic pillars and
transparently outlined its commitments to reach these goals.
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Telling the Story

Companies can build lasting credibility by knowing how to
tell their story to their toughest critic, with confidence and
compassion, so they can read all about it.

90%  97%

COMPANIES USING CASE COMPANIES HIGHLIGHTING [ pu—

STUDIES TO EXPLAIN CLIMATE CHANGE AND _ s L=
CONCEPTS OR SUPPORT THE NET ZERO = = BU S}l\iESS
OVERALL NARRATIVE : =5 : —

m conomy of i'..u:
T Furopean Union

(2020: 67%)

95% | 95%

COMPANIES HIGHLIGHTING COMPANIES
DIVERSITY, EQUITY AND HIGHLIGHTING
INCLUSION (DE&.I) COVID-19

cances recede as jabs growth ks

e e
e e o e
e T e et
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BMW GROUP

Report 2020 Microsite

BMW uses audio to support its report microsite, improving
accessibility and audience reach.

Here, we set out in a clear sarge o ==

transparent manner how : o B Group
sustainability activities influence-

our VALUE CREATION in accordance

with internationally recognised

standards.

\ D i O

NICOLAS PETER
ON THE INTEGRATED
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TELUS

SOCIAL PURPOSE PRIORITIES: CARING FOR OUR PLANET

Roadmap to carbon neutrality

s a global ador in ervironmiental perfonmanon, we v
AHMONSIratSd what 4 committad ORganiZaton can 0o 10 Aodness
climate change Over the past decade, we have reallzed
sigrificant absohte reductions in energy use and GHG
emissions in our operations 0s o result of mary programs and
Initiativess focused on our bulldings and network. More recently.
Wi N Do RS RING: i ronsinwel @nargry in Lhe Tonm of
P Purchasi Ageodsmisnts. (PPAs) that onabios the
cevelopment of new solar and wind power faciiities, adding
cloan energy 1o the electricity rid and generating Renewatie
Erargy Cortificates for our usn W will continue to demanstrato

2010-2018 a

leaedership in our authentic and transparent approach to dimate
action in thix Coming yus

I BEton 1o Soting Tansiarmathwg anengy and GHG amiasion
reduction targets, many of our product and service offerings -
including TELUS Agricultung solutions and our virtual healthcane

offerings such a3 Batwion by TELLIS Health - aso support B low-

carbon future. By building a broadband network thal enabies our
Customens 1o e and work where they choose, and by offering
products that allow customers to connect virtually, we halp
customens reduce their carbon footpring by limiting travel and
raking their interactions mone efficient

WE HAVE A SET
TARGET TO ENENgY CONATEtion
ACHIEVE NET
ZERO CARBON

BY 2030

2021-2030

©

Sustainability Report 2020

Telus created a visual representation of its path to carbon neutrality with a

o 16% reduction n domestc

' nengy

o 566 GiVh s by w Sigred two Power

Improving our enengy P 8 Agresments
affcioncy. n for 56 MW of renowabio
- elactrcity capaciny

NET ZERO

roadmap, which is a contextual element that is often missing from net-zero

emissions target announcements.
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2019
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NIKE

Y20 Impact Report —
anc“:y 2020 Annual Report Our stories  Leadership messages Challenges  Vision and business model

Nike's FY20 report looks back at its sustainability performance —
over the past five years and looks ahead to the next five years. - - M

Strength in
community.

VANCITY

2020 Annual Report Microsite

Vancity offers a story-first microsite that focuses on its members and the
community at large, which is supported by a PDF report containing complete

details on its governance, strategy, targets and performance.

Developed with
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Digital Strategies

Creative and audience-centred digital strategies are becoming an
increasingly popular way for companies to share their sustainability-
driven messaging, cut through the static, dial into the right channels
and start a conversation.

2021 | | 76%

2020 | | 68%

2019 | | 82%

76%

COMPANIES PROMOTING
THEIR REPORTING ON
SOCIAL MEDIA CHANNELS
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CAPITAL POWER
Sustainability Reporting
Capital Power's sustainability reporting has a strong presence on its home

page and across its social media platforms to increase visibility.

Developed with
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CapitalC»
Power(

Imvestors  Sustainabfity  Operations  Q,

Sustainability Reporting

A transparent path to net carbon neutral by 2050

Capita!(‘) Vel GRlestary  OpEsess @
Power

j o
We are on the path to net cal
neutrality by 2050.

o avend 0 BT 40 Ok Crdnge Deatmiess Repan 1 s
o —

Water is & vital rescuree for 8. W' Laking & ees

i 2020, o pracices wne swatded 8 B 30
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highet secrens in cur sectos in Cansda Vee'e

Ursier S1and and MIETMEe 04 IMDact going forwand.

View our 2020 integrated Annual Beport 5 leam
0, o3 wrll

Responsible Energy for Tomorrow
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MERCK KGAA

Social Stories
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() The Mew York Sentral
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=yt

Topic in Focus

Merck KGAA uses Instagram stories to highlight information from its reports, share links,

and host interactive polls to learn more from its audience. These stories are divided into

buckets and archived in story highlights so users can continue to access the information.



Ready to See the Full Picture?

BOOK A PRESENTATION

With a global, best in class sample and an extensive focus on topics ranging from the
Sustainable Development Goals to digital strategy, we've identified significant shifts in
sustainability communications. Contact us now to schedule a session.

VISIT OUR WEBSITE

Our studio does more than just sustainability. As experienced corporate communicators,
we have a lot of industry knowledge to share. Let us share it with you. Check out our case
studies and our blog (InScope), or sign up for our newsletter for all the latest insights.

CONNECT WITH US

@ @theworksdesign

@theworksdesign86

10 Britain Street

Toronto, Canada MS5A 1R6
T. 416.599.9991
worksdesign.com

WESLEY GEE

Director of Sustainability
416.599.9991 x257
gee@worksdesign.com
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That's a Wrap!

This research would not be possible without the support of the entire team at Works Design.

In addition to the contributors below, we specifically thank co-founders Lorie Briere and Diane
Darlington for initiating and guiding this research for many decades. We also thank our production
and editorial teams, including Andrew Wreakes and Kathy Sauder, for supporting the publication of
our findings. And, finally, we thank our digital team, including Minh Hoang and Joe Zingrone, for
making our findings available to the world.

THE CAST & CREW

WESLEY GEE

Director of Sustainability

ELLIE ROSEN

Director, Project Management Office
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Works Design is an integrated design studio and communications agency with a focus on
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unique setting where great design, subject matter expertise and sustainability strategy all intersect.
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