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Eleven Years of
Sustainability Trends

We're pleased to share some of the trends, best
practices and emerging issues that have come from
our talented team of designers, consultants and
digital strategists as a result of scanning the reports,

websites and social media presence of 100 global 10 O

sustainability leaders.
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We are excited to share our 11th year of Trends
research. I'm especially appreciative of the
efforts and insights from our multidisciplinary
team of designers, digital strategists and
sustainability consultants — without them,
this wouldn't have been possible.

Our summary offers a snapshot of statistics

and effective practices that we hope will guide
others in being more intentional in how they
communicate with their audience — using their
toolbox of reports, websites and social media —
and ambitious in how they engage and work
toward an equitable world where we can all

live and thrive.

We're encouraged by the following trends
and look forward to sharing these with our
clients and partners to start the conversation
about how we can improve their reach, inspire
confidence (by being real), and strengthen
alignment to an integrating (but not fully
integrated) disclosure landscape:
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Dear Friends,

What a time to be in sustainability! With new changes to global frameworks, growing
expectations from investors, regulators and others, and online platforms that improve
how we can collaborate, there's never been a better time to be in this space — and
there's never been a more essential time for companies to establish and demonstrate
their purpose, with inclusivity and impact at the core.

INTEGRATING REPORTING

While leading companies continued to embed
ESG/sustainability in their corporate strategies,
integration has shifted from a single report to

an integrated suite.

MORE STANDARDS = MORE DISCLOSURE

Despite the growing adoption of SASB and
the TCFD, the number of leading companies
reporting to the GRI remained higher than
those reporting to all other standards.

MATERIALITY LEVELS UP

The level of sophistication rose as companies
linked their assessments to impact and double
materiality and acknowledged and responded
to global megatrends.

GO TO YOUR AUDIENCE

While most companies continue to release
PDF reports, many also developed microsites
and silos to support ongoing engagement on
social — e.g., stories, events and surveys.

DON'T TELL ME, SHOW ME

Beyond performance, nearly all companies
disclosed mid- and long-term targets

(3+ years), including their path towards
net zero, with only 1% of companies listing
exclusively short-term targets.

Ticking boxes will always happen, but nobody
wants to read a cautious, self-promotional
report. Now is the time to matter. So be

bold, act intentionally, and always exist to
serve others.

Warm regards,

Wesley Gee, M.Sc.
Chief Sustainability Officer

ABOUT OUR METHODOLOGY

Our team reviews primary sustainability
publications (including integrated reports)
along with sustainability-focused content
available on each company’s corporate website
and social media channels. We track activities
against content- and design-related metrics
such as materiality, frameworks and format, and
log our findings into a database, so that we can
identify trends and commonalities over time.

IN FULL TRANSPARENCY

Our primary goal is to identify and highlight the
very best practices. Consequently, we highlight
reports we did not design to draw attention to
excellence on the part of reporting companies
(and their suppliers, when that applies). We also
highlight work we consulted on, which is marked
with the following icon:
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Trends in Numbers

LEADING COMPANIES ARE ALIGNING
WITH ALL MAJOR FRAMEWORKS

Leading companies are listening to the
trends and aligning with major frameworks:

92% 85% 81% 74%

SDG GRI TCFD SASB
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MATERIALITY MATTERS
What matters most:

Climate Change and GHGs
Diversity and Inclusion

Ethics and Governance

Other
Health and Safety

Human Rights

Supply and Value Chain
Materials and Waste

Community Investment

Biodiversity
Water

Privacy

Economic Impact

Employee Engagement
Employee Wellness

Stakeholder Engagement

f
0%

Assessments are changing.

/3"

COMPANIES DESCRIBING
A CREDIBLE ASSESSMENT
APPROACH

2.4%

COMPANIES REFERRING
TO IMPACT MATERIALITY
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COMPANIES ILLUSTRATING

THEIR MATERIALITY
O
15%

OUTCOMES
COMPANIES REFERRING
TO DOUBLE MATERIALITY

LASER FOCUSED ON
LONG-TERM TARGETS

Increased overall and climate targets:

1%

COMPANIES
WITH ONLY
SHORT-TERM
TARGETS
(1-2 YEARS)

95%

COMPANIES
WITH MID- AND
LONG-TERM
TARGETS

(3+ YEARS)

91%

COMPANIES
WITH A FORMAL
NET ZERO
COMMITMENT
OR TARGET



Purpose and
Leadership |

Sustainability-driven organizations are
stepping away from the norm and forming
a strategy led by leadership, lived by culture
and tied to a bold and noble purpose.

62.%

COMPANIES WITH A

REPORT THEME ALIGNED
WITH THEIR PURPOSE

(2021: 41%, 2020: 19%, 2019: 19%)
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VANCITY

2021 Annual Report

Being purpose-driven, Vancity expresses how committed it is to being
an inclusive change-maker in the community and across the wider
industry by doing things differently.

Where you bank can

change everything.
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.
Uanclty 2021 Annual Report Vancity stories  Leadership messages  Vision and business model

Change-
makers.

T &4 : Vancity has shown that financial

institutions can do things differently to
help people.

100% fossil fuel
22,171 affordable free Net-zero by
homes built. 2 investments. 2 2040. 2

$422.3M shared
6,459 refugees with the Join 560,000+
supported. & community. = members. 9
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IGM FINANCIAL

2021 Reporting Suite

IGM Financial released its reporting suite with a
consistent theme of bettering lives.
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Bettering
lives for
tomorrow

IGM Financial Sustainability Report

TSX: IGM
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Canadians

TSX: IGM
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Notice of Annual Meeting of Shareholders
Friday, May 6, 2022 | 11:00 a.m. Eastern Time
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CLARIANT

Integrated Report 2021

Clariant highlights the performance-based
KPIs in its value creation business model, and
introduces its new purpose-led strategy while
mapping impact via specific UN SDGs.
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— & 19 CLARIANT BUSINESS REPORT 2021 — BUSINESS MODEL AND STRATEGY

005 BUSINESS MODEL

Input (Continuing operations)

Resources and relationships that Clariant draws
upon for its business activities

PERFORMANCE

155 325

R&D spend Active innovation
in CHF m projects

80

Scientific collaborations

3.49

Raw materials procured
inmt

87%

1859

Raw material
procurement in CHF m

67

Production sites

Raw material supply base by spend covered

by sustainability evaluation

PEOPLE

1356

New employees hired

287

Client interviews

PLANET

152565

Training hours

627

Energy consumption
in kWh/t production

comparability to 2020

217

Water intake in m?/t
production

New definition of Lhis KP| excludes »pass throughs waler, therefore limited

Contains the contribution to growth of the innovation portfolic from both
Tep Line Innovation and Life Cycle Innovation. Potential cannibalization of
exisling sales by Life Cycle Innovation has nol been excluded.

Total Group, including Business Unil Pigments

Figure from 2020, as survey is only conducted every two years.

External Environment
Societal trends and market drivers

CLARIANT

PURPOSE, VISION,
MISSION, CORPORATE

BUSINESS

Hswspppug 01092

~"__ FEEDBACK —_

Stakeholders

Clariant constantly engages with its stakeholders to stay attuned to their needs
and gain feedback on how to best create value for them.

IMPACT ON GLOBAL
SUSTAINABLE DEVELOPMENT
Clariant’s contribution ta glabal sustainable

development is further illustrated in the chapter
—» CONTRIBUTING TO THE SDGS

Output (Continuing operations)

Results from Clariant's business

activities

PERFORMANCE

4372 15%

Sales Growth in local

in CHF m currencies
16.2% 9.9%

EBITDA Return on invested
margin capital (ROIC)

2
>35%
Growth through
innavation

4.33

Production volume
inmt

PEOPLE

>4900

Patents
at year-end

1537

Staff in FTEs at
year-end

42°
Net Promoter Score
(NPS)

PLANET

0.16°

Lost-time accident
rate (LTAR)

0.7

Scope 1& 2 GHG
emissions inmt CO,e

2.70

Scope 3 GHG emissions

148

Wastewater inm* /L
production

for purchased goods and
services (catl) inm t CO.e




Telling the Story

Companies that understand the world around

them reflect on and address megatrends and T T

(o) (o) (o)
other critical issues that may directly impact their 8 /o A) 8 8 /o
business and others, allowing them to tell

their story with confidence and insight.

COMPANIES COMPANIES COMPANIES
HIGHLIGHTING CLIMATE HIGHLIGHTING HIGHLIGHTING
CHANGE AND NET ZERO DE&.I COVID-19

(2021: 94%) (2021: 95%) (2021: 94%)
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PMI

Integrated Report 2021

PMI recognizes the global trends influencing its
overall sustainability strategy and paints a clear
picture of how its six capitals have been impacted
by these trends.
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Philip Morris International - Integrated Report 2021

We operate on a global scale in a fast-paced world. Our long-term
success requires that we monitor, anticipate, and respond to the
challenges and opportunities shaping our reality today and in the future

Global trends

Healthy lifestyles

Suciety is more attuned to mental well-being and physical health, leading to a push

for more conscious choices, active lifestyles, support, and better nutrition. Businesses
are expected to expand and shift their portfolios to incorporate new services and
product offerings that contribute to better health, paying attention to the unique
needs of younger generations and older workers. To attract, retain. and optimize
top-level talent, employers must prioritize mental and physical well-being in the
workplace, particularly as remote and hybrid work becomes more prevalent.

Climate and nature urgency

Climate change, biodiversity loss, deforestation, water insecurity, and other ecological crises
threaten more than supply chains and physical Infrastructure; they endanger progress and

husiness growth by exacerbating systems-level disruptions that affect our stakeholders. Policy,
regulation, civil society, and market forces continue to spur a transition to low-carbon solutions,

investments in renewable energy, and actions to safeguard ecosystems. These also focus on

embedding eco-design and circular considerations at the early stages of product development.

Inequality

Gl ation, rapid economic growth and spread imy ts in livelihoods in
recent decades have failed to close—and have even exacerbated—the deep divides within
and across countries. Worsening inequalities have in turn triggered civil society to become
more aware of—and more vocal about—social injustices. Ongolng scrutiny and policy
developments on issues pertaining to social inequality and human rights have highlighted

the role business can play by ramping up diversity, equity, equality, and inclision efforts

Erosion of trust

Social cohesion and a shared reality founded on facts grounded in science and data are
increasingly challenged in an ever more digital world. The rising tides of distorted truth,
misinformation, and polarization also impacts businesses, which cannot succeed in failed
societies and must work with all stakeholders to foster innovation, develop selutions, and
drive impact. Companies are expected to demonstrate irreproachable behavior and radical
transparency, providing trustworthy information on their impacts along their value chain,

Technological progress

New technologies, including in robotics, artificial intelligence, and virtual reality, are
emerging rapidly. Companies are implementing automation and digital solutions that
increase transparency, maximize efficiencies, and create apportunities for robust R&D
activity and product innovation. Boosted by a rapid flow of data and information, the
pace of change is unprecedented, with wide-reaching implications acrass industries.
Within this context, concerns and risks around data privacy and cybersecurity are on
the rise, and many actors are working to enhance data and infrastructure protection.

20

Drivers

Demographic shifts
Consumer preferences
Public health policy and regulation

Civil socicty and consumer activism
Investor focus and the expansion
of impact investing

Environmental policy and
regulatory developments
Impending institutional consensus
on nature refated measurement
and reperting frameworks

Civil society and consumer activism
Investor focus and expansion of
impact investing

Human rights and other socictal

Impending institutional consensus
on social-related measurement and
reporting framsworks

Mistrust of institutions

Political turmail

Diminishing confidence in science
Expectation of increased
transparency:

Social media platforms

Shift to online commercialization

channels

mpact of automation on

employment

Growing availability of data and
rmation

Cybersecurity and data privacy

cancerns

Capitals: A ) Human ([ Manufactured () ) Intellectual (9P ) Natural @) social [ (® ) Financial

Overview

Global trends intersect with our strategies and initiatives and inform how we interact with the external environment.
Several trends discussed here existed before COVID-19 but have been amplified and accelerated by the pandemic,
causing disruptions to supply chains and business operations and making them even more relevant.

Capitals impacted Stakeholder expectations

Consumers: Healthier products

Employees and supply chain: Occupational health and safety: Mental health
and well-being; Work-life b:

Civil soclety: Public health

Policymakers and regulators: Public health; Quality of life; Social welfare
Sharehalders: Product offerings in line with consumer expectations to
protect and expand market share

Consumers: Environmentally friendly and circular products

Employees and supply cl lob security and business continuity amid the
climate crisis

Civil society: Greenhouse gas (GHG) emission reductions; Protection and
preservation of natural ecosystems; Resource efficiency

Policymakers and regulators: Science-based approach o target setting and
related disclosures; Environmental welfare; Environmental regulation
enforcement

Shareholders: Future-proof business model; Useful environmental
disclosures: Low-carbon solutions: Investments in renewable energy

Consumers: Inclusive and equal access to solutions, products, and services,
Sacially responsible products

Employees and supply chain: Inclusive and egual access to opportunitic:
Workpiace free from discrimination and harassment: Equal pay and living wage
Civil society: Climate justice; Access to jobs

Policymakers and regulators: Sccial welfare, including access to meaningful
jobs and protection of human rights

Shareholders: Organizations free from human rights controversies that
appropriately manage governance concerns araund inegualitics in the
workplace

Consumers: Transparency on the impact of products and operations on
health, saciety, and the envirenment; Scientifically substantiated claims
Employees and supply chain: Strong company culture, Clear business
purpose

Civil society and supply chain: Iraceability; Alignment of priorities with
public benefit: Transparency

Policymakers and regulators: dards and narms for quality and
robustness of dataand related requirements for increased transparency
Shareholders: Consistent, reliable, and comparable CSG data and useful
Information

Consumers: Consumer data protection; R&D for new solutions and better
products

Emplayees and supply chain: Adapting workforce skills and capabilities: Job
security; Protection of employce data

Civil society and supply chain: Increased supply chain connectivity,
transparency, and efficiency through emerging technologies

Policymakers and regulators: Uata protection and prevention of
cybersecurity threats; Policymaking on technology and innovation
Sharehalders: Companies leverage technalogical advancements to drive
product innovation, commercialization, and eperational efficiency

How we are responding

« Portfolio shifts driven by consumer centricity {transition to a
smoke-free future, innovation in weliness and healthcare)

* Workplace health and well-being programs and Initfatives

Integrated risk assessments and robust GHG emissions.
accounting to de ew—and validate existing—strategies
Transparent, strategic, and science-based target setting and
disclosure of progress

Investing in—and developing—scalable solutions that produce
co-benefits for climate and nature

Supporting and partncring with experts, sclence based
initiatives, and advocacy organizations

Expanding the scope of human rights impact assessment
Promoting living incomes and wages throughout the value
chain

Collaborating across the value chaln and broader business
community to address inequalities in our supply chain
Providing a workplace where employees have equal pay for
equal work, equal access to opportunities and are free from
discrimination and harassment

Revised and expanded Statement of Purpose

Icitly inked financing instruments to ESG performance
ting against mnst relevant and widely used sustainahility

standards to promote transparency

Developed an E5G KP/ Protocol with a path to provide full

assurance on nonfinancial data

Intreduced model to link ESG performance transparently and

objectively to pxecitive compensation

Investing in new technologies and acquisitions 1o accelerate
our company's transformation. expand smoke-free product
offerings, and drive progress on sustainability priority arcas
Data based decision making and investment in targeted
operational improvements

Strengthening cybersecurity and data privacy policies and
practives

Employee lifelong learning and upskilling offers




NEWMONT

newmonTnews  Blogstories  pocument Lisrary ([
2021 Sustainability Silo ol
t ty , ABOUT US OPERATIONS & PROJECTS L vth\_IESTORS SUSTAINABILITY CAREERS

Newmont addresses several critical global issues with
insights from executive leadership team members, which
complement the expected details of its management
approach, goals and performance.

Tty S s ) R

Climate Change,
Biodiversity and Water

Developed with
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Newmont ABOUT Us OPERATIONS & PROJECTS INVESTORS SUSTAINABILITY CAREERS

Leadership Insights

Newmont continues to lead the industry in its ESG practices and looks far beyond today's actions to identify and understand
potential threats and opportunities to the Company's business activities, the industry overall, and issues important to our
stakeholders. The following four issues are examined in this year's sustainability report through the Leadership Insights series:

Leadership Insights:

Diversity, Equity and
Inclusion

Sustainable Financing,
Reporting and Governance
Trends

Nancy Buese, Executive Vice President and Chief Financial

Tom Palmer, President and CEQ, speaks on issues related to

building, and benefitting from, a diverse, equitable and Officer, and Steve Gottesfeld, Executive Vice President and
inclusive workforce Chief Sustainability and External Affairs Officer, examine how
Newmont is aligning its finances, operations and reporting

with environmental, social and governance (ESG) factors and
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Alejandro Trevifia is Iiving with
obesity in Mexico

MWadia Sadiis lning with ner-alcobalic
steatohepatitis (NASH) in Denmark

NOVO NORDISK

Annual Report 2021

Throughout the report, the company highlights
real patients suffering from real ailments to
highlight how it is adding value to society by

improving gIobaI access to its products. Moustapha Diamil Cissé s living with type 1 diabetes
and s enrolled in our Changing Diabetes® in Children . Reberca Commanda has type 2

programme, Senegal diabetes and Ihves in Canada
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Reporting
Toolbox

Companies that tailor their reporting to
align with the needs of big picture thinkers,
topic-specific experts and ubiquitous bots
will expand their reach, improve reputation
and put their brand on top.

97

COMPANIES WITH
INTERACTIVE REPORT
CONTENT ONLINE
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26%

2019

22%

25%

2020

2021

2022



SWISS RE

Sustainability Report 2021

Swiss Re released a suite of documents and website all with the
same cover treatment — pairing photography with illustration.

@ Swiss Re Annual Report 2021 Vision and Strategy Strategy in action Financial Report Sustainability Report Downl

| progress

Executive statement 4
7
B
Creating solutions for 18
Extending our risk int 32
Being a responsible i 40
Engaging in dialogue wit
our 49
Driving sustainable operations 58
Engaging our people 67
Ensuring good corporate governance
and compliance 78
Fostering resilient societies;
Swiss Re Foundation 84
Sustainability data and performance 86
Our policies 116
Memberships, commitments and index listings 17
Independent limited assurance report 119

Data-driven risk insights

3 Swiss Re Sustainabilty Report 2021
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ORSTED

Downloadable Content

@rsted presents several downloadable reports in its report archive
along with several white papers that speak to issues like the critical
role of renewable energy.

Orsted Insights  Greensolutions Sustainability Aboutus Media Investors

Sustainability report 2021

Download PDF =

Annual report 2021

Download PDF >

Biomass status report 2021
(Danish report)

Download PDF =
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ESG performance report
2021

Downlead PDF =

Green bond impact report
2021

Download PDF

Grsted Insights  Green solutions  Sustainability

Nged for speed

.
R

Floating Offshore
Wind Energy

‘What is Hoating offshore wind jy and.
why @rsted i investing in this new techndlogy

Contactus Allsites Q

Sign up for the
Orsted Newsletter

Grates

Aboutus Media Investors

- Contactus  All site

Need for Speed Sign up for the

Europe's energy crisis and the latest alarming report by the IPCC all point towards the same
solution: we need to significantly increase renewable energy and decrease our dependence
on polluting fossil fuels for energy. Our latest white paper proposes a new approach
towards the deployment of offshore wind and renewable power-to-X — from planning
processes to integration — to ensure the buildout is both speedy and sustainable.

@rsted Newslette

Floating offshore wind energy

Floating wind turbines can bring offshore renewable energy generation to new waters,
expanding the global resource potential of offshore wind energy. Today, floating offshore
wind has begun the same maturation and cost-out journey, which made fixed-bottom
offshore wind a competitive renewable energy technology at scale. Learn how @rsted is
partnering with other leading solutions providers to develop and mature floating wind and
to realise its great potential.

Getting on track for 1.5 °C

Governments and businesses must look to the future and realise that it isn't anly a moral
imperative to act on climate change but also a financial one. Those who fail to act will be
less competitive in a net-zero world and will likely face negative impacts to their bottom line.
With this handbook, we point to key actions that governments and businesses can and must




HUDBAY

Report Silo and Disclosure Centre

Hudbay has both an engaging 2021 Annual Sustainability Highlights silo,
with links to the full report, and a broader Disclosure Centre which serves
as a one-stop shop for all corporate (including sustainability) disclosures.

NEWS/MEDIA CONTACT US SEARCH Q

Why Copper Why Hudbay Canada United States Peru About Us  Sustainability Investors Disclosure Centre Careers

H'DBAY

Developed with
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DISCLOSURE CENTRE

‘ ‘ We want you to know about our business - but more importantly, we want
H'DBAY 2021 ANNUAL SUSTAINABILITY HIGHLIGHTS Our Business 2021 Financial Performance 2021 Sustainability Performance hudbay.com { you to knOW hoW we 90 abOUt our bUSiness- You Wlu find that information
. ~ 2 ) ! '’ here in our Disclosure Centre.

Openness, honesty, accountability and integrity are what our stakeholders expect of us, and what we expect of ourselves.
Here, in our Disclosure Centre, we provide easy access to the policies, procedures and reports that govern us and help to
ensure we maintain the highest ethical standards. This includes our Code of Conduct and Ethics, our Human Rights Policy
and our Integrated Annual and Corporate Social Responsibility Report, which provides a highly detailed overview of our
operational and ESG (Environmental, Social and Governance) performance. We want you to know about our business —

but more importantly, we want you to know how we go about our business.

" - " " ] FULL ANNUAL SUSTAINABILITY REPORT
How Hudbay manages the social, environmental and economic risks, Download the Full Report 4

impacts and opportunities associated with its activities directly [ PERFORMANCE DATA
correlates to the Company’s success in both the short and long
term. Living our values helps us meet stakeholder expectations,
build stronger relationships with key stakeholders and make

Hudbay a more sustainable company.

I8 Bi GRIAND SASBINDEX

B MANAGEMENT'S DISCUSSION AND ANALYSIS

- CONSOLIDATED FINANCIAL STATEMENTS
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Digital
Strategies

In a digital world that demands honesty from
global brands, companies that are willing

to push the limit and share transparent and
engaging content are the first to be trusted
and in the best position to be heard.

91

COMPANIES PROMOTING
THEIR REPORTING ON
SOCIAL MEDIA CHANNELS
(2021: 76%, 2020: 68%)
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68%

2020

91%

2022



CANOPY, ENBRIDGE AND ERICSSON

ESG Report
Focused Content

Highlighting the release of ESG/Sustainability
and Net Zero reports is common among
social media strategies. Canopy Growth,
Enbridge and Ericsson shared the release

of their recent reports by showcasing key
features to engage users.

Developed with
Works Design
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Canopy Growth Corporation
84,290 followers
emo - ®

Earlier this year, we released our inaugural ESG report,
which included our key areas of focus - Product Safety and
Responsible Use, Diversity, Equity, and Inclusion, Social
Justice; and Environmental Impact. Over the coming weeks
we'll be sharing more on our work in these areas, starting
with our social impact strategy.

Using a theory of change approach, we developed a new
social impact strategy that will guide our investments and
efforts moving forward, with a focus on:

EJ Developing social and economic supports to strengthen
the communities where we live and work, and to create a
more just and equitable cannabis industry.

2 Reversing the lifecycle of negative impacts produced by
drug records, incarceration, and contact with the criminal
justice system.

&J Creating more equitable access to health and wellbeing
for all by removing barriers to education, research, and the
plant itself.

Learn more about what we're doing to help dismantle
systemic and institutional barriers that continue to
disproportionately harm communities affected by the war
on drugs, and hinder individuals from prospering in their
lives and communities here: bit.ly/CGCCSP

s e

« Thread

Enbridge &
@Enbridge

Our 2021 Sustainability Report is
here.

enbridge.com
Bridge to a cleaner energy future: 2021 Sustainability
Report

8:51 AM - Jun 22, 2022 - Hootsuite Inc.

1 Retweet 3 Quote Tweets 4 Likes

O g @

8] Tweet your repl
4 y ply

Enbridge & @Enbridge - Jun 22

Replying to @Enbridge

Hear from our employees about how the work
they’re leading is driving our #ESGgoals.

INSIDE_ERICSSON
( Posts

e inside_ericsson @
= ‘

» &

- A :_r""‘ 3 e
! 6\/ aredriving 3
; on the patiwdyito

M » 'f " - -

#ImaginePossible

Liked by binnylovesquincy and others

inside_ericsson 9 We believe companies have an
important role to play in creating a more sustainable
future for all of us. That is why we're joining... more

View all 3 comments
March 24

a incida arincenn @& e
A Q B © @




BMO

Podcast

BMO features a “Sustainability Leaders” podcast on its
website and across social media channels. Guests include
BMO leaders and experts in the sustainability world.

BMO
2mo - Edited

In this episode of #SustainabilityLeaders, the recent Milken Institute Global Conference hosted a pa
with top global experts, including BMO CEO and Group Head of Capital Markets, Dan Barclay.

They discussed how conversations around investing for an environmentally sustainable future have
significantly changed, shifting from avoiding potential risks to seizing a once-in-a-lifetime opportunity.|
http://spr.ly/6048zQNTQ

+ Follow =«
311,652 followers
3mo - @

In this episode of #SustainabilityLeaders, join George
Sutherland, BMO Advisor Climate Change and
Sustainability, who speaks with Patricia Fuller, Senior
Fellow, University of Ottawa Graduate School of Public and
International Affairs and former Government of Canada
Ambassador for Climate Change, about her perspectives on
how climate change policies can and should advance the
cause of climate justice. Listen here: http://spr.ly
16045zpkuh

Sustainability
Leaders

Investment Opportunities
for a Net-Zero Economy:

A Conversation at the Milken
Institute Global Conference

SUSTAINABILIT
LEADERS

oo @

BMO bmo.com/sustainabilityleaders-pod

The Case for Climate Justice: Patricia Fuller in
Conversation

O a0
AL ©20
Like & comment  Share

Reactions

Le@@e -

O Like G comment ()Share < Send

To view or add a comment, sign in

See other posts by BMO

BMO
2h - Edited

Add a comment.. [
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BMO 9 Sustainability Leaders podcast  Frangais

Sustainability Leaders

i
J

A podcast seeking to advance the dialogue
on leading approaches to sustainability.

Sustainability is a rapidly evolving field driven by billions of dollars in global () Michael Torrance
. . . s . . . - . ' Chief Sustainability
investment. In this podcast series, we'll talk with leading sustainability practitioners 4 Officer

from the corporate, investor, academic, and NGO communities, exploring how this
rapidly evolving field is impacting global investment and our world. You'll gain first-
Jonathan Hackett

Co-Head, BMO Energy
Transition and Head,
Sustainable Finance

hand knowledge as hosts Michael Torrance, Jonathan Hackett and Nalini

Feuilloley interview experts from around the world, and bring the diverse perspectives

to life with practical applications of sustainable concepts.



SAMSUNG

Follow Global Godils stats and progress

SDG-Specific App

Samsung’s “Global Goals" app allows users to interact with the SDGs by
encouraging them to learn about, participate in and donate to special causes.
Users can follow specific Global Goals stats and track progress. S, Kniow the goals Glonal 0o

Global Goals

Discover what each of the 17 goals is all
about. Find out which ones matter most
to you.

Get the facts

3l See the numbers and learn about key
_— areas the Global Goals are working to

Changing the world
together by 2030 5 Monitor donations

= Track your donation history, and see

]

[0}

15?;1"’_'...;. 17 e
which goals need your help the most. ! @
In September 2015, world leaders at the United Nations General Assembly pledged to drastically transform the
world by 2030. The Sustainable Development Goals, known as the Global Goals, is a plan to eliminate hunger, fight
inequality, and clean up the planet. Samsung is partnering with this movement, and we want you to join us in

making a difference.

( GOOGLE PLAY STORE & )

Support a special cause

Whether it is clean water, accessible education, or a peaceful society, we want you to champion a cause you believe in

h time vou send funds. select which aoal vou want that donation to be directed toward. Your contribution will go on to put that goal into action.
tinue to keep you updated on the projects that benefited from your help.

AW
SAMSUNG \ £ THEGLOBALGONLS

"* For Sustainable Development

Samsung doubles
~your impact

Updates

As a global corporate citizen, we at Samsung are proud to
now be matching your donation from watching the
advertisements. Let's work together to create innovations
that defy barriers to progress, and create values aligned
with the Global Goals. The future is right around the
corner, so make a donation today.
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Want to See the Full Picture? That's a Set!

This research would not be possible without the support of the entire team at Works Design.

BOOK A PRESENTATION We also thank our production and editorial teams, including Andrew Wreakes and Kathy Sauder,
With a global, best in class sample and an extensive focus on topics ranging from the for supporting the publication of our findings. And, finally, we thank our digital team, including
Sustainable Development Goals to digital strategy, we've identified significant shifts in Minh Hoang and Joe Zingrone, for making our findings available to the world.

sustainability communications. Contact us now to schedule a session.

VISIT OUR WEBSITE MEET THE TEAM

Our studio does more than just sustainability. As experienced corporate communicators, WESLEY GEE

we have a lot of industry knowledge to share. Let us share it with you. Check out our case Chief Sustainability Officer
studies and our blog (In Scope), or sign up for our newsletter for all the latest insights. MAHVISH TABANI BAQAI

Sustainability Consultant

ERICA CAMPBELL
CONNECT WITH US Sustainability Analyst

REMSTON MARTIS
Sustainability Analyst

@ @worksdesign
MELISSA SUAREZ

@ @theworksdesign Sustainability Analyst
MICHAEL TOMASONE
@thewordeeSign86 Business Development and

Marketing Manager
PEARL MAGUIRE

Social Media Manager

SAKIB SUJAET

Project Manager

10 Britain Street Wesley Gee

Toronto, Canada MS5A 1Ré Chief Sustainability Officer MICHELLE BUCHNER
T. 416.599.9991 416.599.9991 x257 Senior Designer
worksdesign.com gee@worksdesign.com BRETT DAVIS

Designer

SUSTAINABILITY.WORKSDESIGN.COM

Works Design is an integrated design studio and communications agency with a focus on
sustainability. We're a pioneer in sustainability and corporate responsibility communications.

For over 20 years, we've helped companies deliver effective narratives and reporting by providing a
unique setting where great design, subject matter expertise and sustainability strategy all intersect.
Based in Toronto, we serve clients across Canada, the United States, Europe and Australia.
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